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CURRENT POSITION


Assistant Professor, Marketing Department, University of Houston, USA

EDUCATION

Ph.D. in Management Science,



University of Texas at Dallas


MS in Operations Research, 




University of Texas at Dallas


MBA in Foreign Trade, 

Indian Institute of Foreign Trade, Delhi, India


M.S in Applied Mathematics,



University of Delhi, Delhi, India


B.S in Applied Mathematics,



University of Delhi, Delhi, India

RESEARCH INTERESTS AND EXPERTISE


Game Theoretic Models of Competition

Retail Competition


Managerial Decision Making



Competitive Promotions




TEACHING INTERESTS

Marketing Research




Marketing Strategy


Marketing Management 



Marketing Models


Database Marketing

ACADEMIC EXPERIENCE
2001 (Jan)-present 
Assistant Professor of Marketing, University of Houston.

1998 (Aug)-2000 (Dec)
Assistant Professor, Marketing Group, Tilburg University, The Netherlands

1992-1998 (Aug)

Research/Teaching Assistant, School of Management,

University of Texas at Dallas, Richardson, TX

TEACHING EXPERIENCE

University of Houston, Houston, TX

Business Solution Teams (Spring 2001)


Database Marketing (Fall 2001, Spring 2002, Fall 2002)


Research Practicum (Fall 2002)


Database Marketing (Fall 2003)

Tilburg University, The Netherlands


Marketing Research


Marketing Strategy and Planning


Master’s Thesis/Independent Study 

University of Texas at Dallas


Undergraduate Introduction to Marketing


Undergraduate Independent Study

PUBLISHED WORK
Ram C. Rao and Niladri B. Syam “Equilibrium Price Communication and Unadvertised Specials by Competing Supermarkets” Marketing Science, Vol 20, No 1, Winter 2001, pp 61-81

Niladri B. Syam and Benedict Dellaert “Consumer-Producer Interaction: A Strategic Analysis of the Market for Customized Products” Review of Marketing Science, Vol 1, Issue 1, August 2001

Niladri B. Syam, Ranran Ruan and James Hess “Customized Products: A Competitive Analysis” Marketing Science, Vol 24, No 4, Fall 2005, pp 569-584
Niladri B. Syam and Nanda Kumar “On Customized Goods, Standard Goods, and Competition” Forthcoming, Marketing Science
Niladri B. Syam, Partha Krishnamurthy, and James Hess “That’s What I Thought I Wanted? Models of Miswanting and Regret of Customized Products”

Forthcoming, Marketing Science
PAPERS UNDER REVIEW

Niladri B. Syam and James Hess “Acquisition versus Retention: Competitive Customer Relationship Marketing”

Status: Under revision for Marketing Science

RESEARCH IN PROGRESS

Partha Krishnamurthy, Niladri B. Syam, and Benedict Dellaert “The Impact of Customization Risk and Reward on Customization Response”

Status:  Undecided. 

Niladri B. Syam, B.P.S. Murthi and Ram. C. Rao “A Strategic Analysis of Co-Promotions”
Status: Ready for submission

Target: Management Science or JMR

Niladri B. Syam and Jaideep C. Prabhu “Learning and Unlearning About Competitors: Managerial Judgement and Decision Making in Repeated Competitive Interaction”

Status: Data analysis ongoing

Target: Undecided

PRESENTATIONS AT PROFESSIONAL CONFERENCES

“Failure to Coordinate in Competitive Promotion Games: A Model and Test of Boundedly Rational Decision Making Under Uncertainty,”



Marketing Science Conference 1999, Syracuse, NY.

“Consumer-Producer Interaction: A Strategic Analysis of the Market for Customized Products”



Marketing Science Conference 2000, UCLA, Los Angeles.

“Co-Promotions: An Strategic Analysis”


Marketing Science Conference 2001, Mainz, Germany.

“That’s What I Thought I Wanted? Models of Miswanting and Regret of Customized Products”

Marketing Science Conference 2005, Emory University, Atlanta, Georgia.

PROFESSIONAL AFFILIATIONS

Institute for Operations Research and the Management Sciences (INFORMS)

HONORS AND AWARDS

1995 Fellow, American Marketing Association Doctoral Consortium

1999
Nominated for ‘Best Instructor’ (i.e one of top three) award for 1998-1999 in Business Administration including Marketing, Finance, Organization etc. Tilburg University, Netherlands

