Assignment for Market Research

Candy bars

Assume you work with the market research agency S.M.O. A manager from KitKat would like you to support his or her strategic policy for the student market with strategic market research. This research involves both a consumer analysis and a competitor analysis. The following questions are particularly relevant here:

Consumer analysis:


->
What are the (general) characteristics of the consumers on the market?


->
Are there any interesting segments to be distinguished?

Competitor analysis:


->
How does KitKat compare to other candy bars in matters like preference, familiarity, and image?


->
Who are the most important competitors?

Data have recently been collected through a representative sample survey among 50 students. These data will be made available to you to carry out this strategic market research. You carry out the strategic market research assignment, including the questions mentioned above. You are also expected to briefly discuss the methods you used and the choices you made. Your written report should have a maximum of 15 pages. 

candy.sav


->
SPSS data files


->
Data for variables relating to questions B, C and F


->
50 persons/cases

candyattr.sav


->
SPSS data files

->
Data for variables relating to question D

->
9 variables (brand name and 8 attributes)


->
50 persons x 10 brands = 500 cases

candydis.dat


->
SPSS data files


->
Data for variables relating to question A


->
50 (sub-triangle) matrices of 10 columns and 10 rows


->
In each cell: dissimilarity of a combination of brands indicated by one person

Dear participant,PRIVATE 

You are participating in a research project concerning candy bars. You have now received the questionnai​re; in answering the questions, please bear in mind the following:

-
The questionnaire consists of several parts. Each part is prefaced by an introductory text explaining what to do and giving an example. Please read this text carefully before you start.

-
Do not rush, but complete the questionnaire in your own good time.

-
In many cases there is no `right' or `wrong' answer; we are interested in your opinion. Therefore, the answer that best represents your opinion is the answer you should give.

-
If you should be genuinely unable or unwilling to answer a question, you may skip that question. Do, however, try to avoid this as much as possible.

-
Please answer the questions in the order in which they occur.

-
In this project, we would like to have your opinion about some candy bar brands. Please go through this list of candy bar brands (in alphabetical order) a couple of times.



Almond Joy (1)



Butterfinger (2)



Cadbury (3)



Caramello (4)



Hershey’s (5)



KitKat (6)




Mars (7)




Milky Way (8)




Snickers (9)



Twix (10)


Thank you very much and good luck.

Question A
In this question you are presented with pairs of candy bar brands. For each pair you should indicate to what extent you think these candy bar brands are similar. There are no fixed criteria for this comparison task; you can decide according to your own opinion.

Please rate Similarity/Dissimilarity on a 9 point scale:

1 = the candy bar brands are very different

9 = the candy bar brands are very similar






Example
If you feel that Opel and Mazda are neither very similar nor very different, you can indicate this by giving a rating of 5 on the following scale:






very different


very similar

Opel     -
Mazda




123456789

If you feel that Mercedes and BMW are rather similar, you can indicate this by giving a rating of 8 on the following scale:






very different


very similar

Mercedes
-
BMW


123456789

Please take your time answering the questions. It is important you consider each comparison carefully before giving your answer.

Very different

Very similar
Almond Joy

- Butterfinger



1 2 3 4 5 6 7 8 9
Twix




- Cadbury




1 2 3 4 5 6 7 8 9
Milky Way



- Caramello



1 2 3 4 5 6 7 8 9
KitKat


-Almond Joy



1 2 3 4 5 6 7 8 9
Snickers


- Butterfinger



1 2 3 4 5 6 7 8 9
Cadbury


-Mars




1 2 3 4 5 6 7 8 9
Caramello



- Twix




1 2 3 4 5 6 7 8 9
KitKat


- Hershey’s




1 2 3 4 5 6 7 8 9
Almond Joy

- Snickers




1 2 3 4 5 6 7 8 9
Mars



-Caramello




1 2 3 4 5 6 7 8 9
Milky Way



- KitKat




1 2 3 4 5 6 7 8 9
Hershey



- Almond Joy



1 2 3 4 5 6 7 8 9
Etc…
Question B
In this question we would like you to indicate how well you know the various candy bar brands. Below, the brands have been ordered alphabetically. Your scores may range from 0 (entirely unknown) to 100 (very well-known). You can use all whole numbers in-between.

0 = entirely unknown

100 = very well-known

Almond Joy 

Butterfinger 

Cadbury
Caramello 

Hershey’s 

KitKat 
Mars 

Milky Way 
Snickers 

Twix 
Question C
In this question we would like you to indicate the strength of your preferences for various candy bar brands, that is, how much you prefer a certain brand. Below, the brands have been ordered alphabetically. Your scores may range from 0 (very low preference) to 100 (very strong preference). You can use all whole numbers in-between.

0 = very low preference

100 = very strong preference

Almond Joy 

Butterfinger 

Cadbury 

Caramello 

Hershey’s 

KitKat 
Mars 

Milky Way 
Snickers 

Twix 
Question D
In this part of the questionnaire we would like you to specify to what extent you feel that the various candy bar brands fit the features specified. If you feel a candy bar brand rather fits the word on the right, you can indicate this by circling a high number. Conversely, a lower number signifies that the candy bar brand tends to fit the word on the left.





Example
Suppose you find the Toyota make of car moderately expensive, but very durable. You can indicate this by giving it a moderate rating on the Expensive/Cheap scale but a high rating on the Not durable/Durable scale:






Toyota
Expensive


123456789


Cheap

Not durable

123456789

Durable





Almond Joy
Expensive


123456789


Cheap

For children

123456789


For everybody

Unknown


123456789

Well-known

Healthy


123456789

Unhealthy

Not crispy


123456789


Crispy

Does not taste good
123456789

Tastes good

Many calories

123456789


Few calories

Unattractive wrapping 
123456789

Attractive wrapping




Butterfinger
Expensive


123456789


Cheap

For children

123456789


For everybody

Unknown


123456789

Well-known

Healthy


123456789

Unhealthy

Not crispy


123456789


Crispy

Does not taste good 
123456789

Tastes good

Many calories

123456789


Few calories

Unattractive wrapping
123456789

Attractive wrapping
Etc…

Question F
Finally, we would like to ask you some questions about yourself. Below you will find some twenty statements; please indicate to what extent you agree with these statements. The more you agree with the statement, the higher the number you should choose. The middle number can be interpreted as a neutral opinion (neither agree, nor disagree).

a.
Though many foodstuffs are available in various flavours, I usually buy the same flavour.


Disagree entirely

1234567

Agree entirely

b.
I am the sort of person who likes to try every new product.


Disagree entirely

1234567

Agree entirely

c.
I am not really interested in fashion and trends.


Disagree entirely

1234567

Agree entirely

d.
I like to flick through catalogues even if I do not intend to buy anything.


Disagree entirely

1234567

Agree entirely

e.
I don't like to talk about my purchases with friends.


Disagree entirely

1234567

Agree entirely

f.
If I like a particular brand, I don't usually buy something else to try it.


Disagree entirely

1234567

Agree entirely

g.
I like to introduce new brands and products to my friends.


Disagree entirely

1234567

Agree entirely

h.
I like to go shopping for clothes, if only to find out what the latest fashion is.


Disagree entirely

1234567

Agree entirely

i.
When I go out for dinner, I usually order a dish I know.


Disagree entirely

1234567

Agree entirely

j.
I read the information on the wrapping, if only out of curiosity.


Disagree entirely

1234567

Agree entirely

k.
I hate shopping.


Disagree entirely

1234567

Agree entirely

l.
I don't like to buy the same brand all the time, even if it's a good brand.


Disagree entirely

1234567

Agree entirely

m.
I'm very hesitant to try new products.


Disagree entirely

1234567

Agree entirely

n.
My friends and neighbours often come to me for advice.


Disagree entirely

1234567

Agree entirely

o.
I usually throw away advertising brochures without reading them.


Disagree entirely

1234567

Agree entirely

p.
I often tend to buy something different from what I normally buy.


Disagree entirely

1234567

Agree entirely

q.
I like to take the risk of buying unknown brands.


Disagree entirely

1234567

Agree entirely

r.
I hate listening to others talking about a new purchase.


Disagree entirely

1234567

Agree entirely

s.
I read many advertisements out of curiosity.


Disagree entirely

1234567

Agree entirely

t.
I like to compare various alternatives when I go shopping.


Disagree entirely

1234567

Agree entirely

What is your gender?

male

female

What is your age?

... years

A household is a number of people living in the same house and having their meals together several times a week. Of how many people does your household consist?

1 person

2 persons

3 persons

4 persons or more

What is your income bracket (net per month)?

below $499,-

between $500,- and ,-$999
between $1000,- and $1999,-

between $2000,- and $2999,-

$3000,- or more

Thank you very much for your cooperation!
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