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Paul A. Pavlou 
Dean & Cullen Distinguished Chair Professor  
C. T. Bauer College of Business 
University of Houston

Greetings,  

This time last year, we were eagerly anticipating a celebration in Melcher Hall to officially launch the 2020-2025 Bauer College Strategic Plan, a bold plan that 
we had unveiled in early 2020 after several months of collaboration with all our key stakeholders. 

However, that changed as the COVID-19 global pandemic hit all of us and altered nearly every aspect of our personal and professional lives.  The Bauer 
College quickly adapted to the crisis, transitioning all of its 600+ courses to an online format through the summer and offering a range of delivery options for 
students in the fall semester, following all necessary health and safety protocols. With the hard work and dedication of our associate and assistant deans as well 
as department chairs, program directors and staff, we have successfully navigated a challenging and indeed unprecedented year.

Amid all of the rapid change over the last year, we remained steadfast in our goals and objectives to take the Bauer College to the next level of excellence. Our 
Strategic Foundations — Engage, Innovate, Transform — have proven to be solid guideposts that will steer us through any kind of transition and keep us 
focused on the plan in place for the next five years and beyond.

Within this report, you will find data to highlight our progress in Year 1 of the 2020-2025 Strategic Plan, and to capture important milestones for the Bauer 
College in 2020. The data paints a clear picture of the focus and collaboration among stakeholders, from our faculty and staff to students, alumni, industry 
partners, and the business community. The strides we are making will no doubt have a ripple effect, bolstering not only our College, but also bringing value to 
our partner companies, our community, the City of Houston, the State of Texas, society in general, and the world.

I am very excited to share with you the accomplishments that our Bauer College has made in the last year, in spite of unanticipated challenges that could have 
halted our momentum, but instead served as a driving force to bring us all together and ready to face the future ahead!

Sincerely, 
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7,155 7,155
E N R O L L M E N T

TOTAL UNDERGRADUATE  
BUSINESS MAJORS AND MINORS

6%6K
UNDERGRADUATE 

BUSINESS STUDENTS
INCREASE IN 

UNDERGRADUATE  
SEMESTER CREDIT HOURS

1,167 
NON-BUSINESS 

STUDENTS WITH A 
MINOR IN BUSINESS

Top
25
Top
25

Largest
undergrad
business
program

Largest
undergrad
business
program

IN TEXAS

NATIONAL  
UNDERGRADUATE 

BUSINESS PROGRAMS

CLOSE 
TO
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1,224 1,224 
906 
TRANSFER 
STUDENTS

318
FRESHMEN 
STUDENTS

NEW PRE-BUSINESS STUDENTS 
ORIENTED & ADVISED DURING 
SUMMER ORIENTATION PROGRAM

92.7%92.7% OF THESE NEW STUDENTS 
WERE ENROLLED FOR 
THE FALL 2020 TERM

INCREASE IN HEADCOUNT  
COMPARED TO LAST YEAR

INCREASE IN GRADUATE 
STUDENT CONFIRMATIONS 
COMPARED TO LAST YEAR

95%95% 21.7%21.7%

By the beginning of Fall 2020, the Bauer Honors Program had 347 
students enrolled with an average cumulative GPA of 3.7. 

E N R O L L M E N T
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85.185.164.164.1

17%

HighestHighest

17%

G R A D U A T I O N  R A T E S

4- AND 6-YEAR GRADUATION RATES AT UNIVERSITY OF HOUSTON

6-YEAR GRADUATION RATE 
FOR THE FALL 2014 FIRST 

TIME IN COLLEGE COHORT 

4-YEAR RATE FOR FALL 
2016 FIRST TIME IN 
COLLEGE COHORT 

OF UH’S UNDERGRADUATE 
GRADUATION PROCESSING 
WAS FROM BAUER

ABOUT

100% 100%
RETENTION RATE FOR 
THE BAUER HONORS 
FALL 2019 FIRST TIME 
IN COLLEGE COHORT

1%
INCREASE COMPARED 

TO FALL 2018 FIRST 
TIME IN COLLEGE 

ENROLLED IN FALL 2019

RETENTION RATE 
FROM SPRING 2020 
AND FALL 2020 FOR 

BAUER HONORS

R E T E N T I O N  R A T E S 

ALMOST
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$3.4M 
IN SCHOLARSHIPS 

DISBURSED BY BAUER 
COLLEGE FOR AY2019-2020

(AVERAGING $4,712 
PER SCHOLARSHIP)

718
AWARDS

621
STUDENTS

$3.4M 718621

100% SCHOLARSHIP COVERAGE FOR 
STUDENTS WHO ADVANCE PAST THEIR 
FIRST SEMESTER IN THE WOLFF CENTER 
FOR ENTREPRENEURSHIP OR THE 
PROGRAM OF EXCELLENCE IN SELLING

A C H I E V E M E N T S  &  A W A R D S

A C H I E V E M E N T S  &  A W A R D S

65% 96.6%
GRADUATION

92.2%
3 MONTHS 6 MONTHS

Undergraduate placement rates for Academic Year 2020 
(Summer 2019, Fall 2019, Spring 2020):

BBA mean salary for Academic Year 2020 $58,851 (up from $56,648)
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MICHAEL 
FULFS 

NIRMAL  
PATEL 
NIRMAL  
PATEL 

MICHAEL 
FULFS 
COMPANY: KELLOGG’S 

POSITION: SALES 
REPRESENTATIVE –APOPKA/
SANFORD REGION (NORTH 
OF ORLANDO, FL)

COMPANY: MICROSOFT

POSITION: CUSTOMER SUCCESS 
ACCOUNT MANAGER

During my time at Bauer, and with the help of the Rockwell Career Center, I was fortunate enough to 
be selected for a marketing case project studying multiple brands from the Kellogg portfolio in order 
to better understand the college student’s perspective on the brands and categories that they play in. 
The exposure to the company through this case project ended up allowing me the opportunity to 
become a sales intern for The Kellogg Company, which I have since converted into a full-time offer.

The best piece of advice that I can give is to really stay connected and utilize all your tools. If it 
wasn’t for my involvement with the UH chapter of the American Marketing Association and my 
continued use of the Rockwell Career Center, I would have never gotten the opportunity to get in 
front of such an amazing company and launch my career. With the guidance of the team at Rockwell 
Career Center, I was really able to help maximize the opportunity that I earned. The advice they gave 
me that was most beneficial was to develop and utilize my network, which has led me to so many 
fantastic opportunities and professional relationships. I would HIGHLY recommend that advice to 
other students as well. 

After graduation, I plan to grow as a professional inside the Kellogg Company and hope to one day be 
able to help the company grow by bringing data-driven decisions and ecologically sustainable ideas 
to a product or brand management role. This placement will help me get a better understanding of 
all of the products in the Kellogg portfolio and their roles in said portfolio. These key learnings will 
help drive better decisions later in my career because I will have a firm understanding of the core of 
the business.

My name is Nirmal Patel, and I’m a senior at the University of Houston. I started at UH my freshman 
year in 2017 and will end this December with a Bachelor in Management Information Systems and 
Marketing from Bauer College.  I will be starting my full-time journey with Microsoft in the summer 
of 2021 as a customer success account manager. I’ll be a part of the Aspire program, which is aimed 
to give college graduates who join Microsoft two years of mentorship and learning opportunities.  

Bauer helped me learn the concepts of technology like coding languages and databases. The great 
organizations Bauer has like MISSO (Management Information Systems Student Organization) 
and Bauer Consulting Organization provided me opportunities to learn about different roles and 
connect with professionals currently in the tech/consulting industry. This helped me especially at as 
a freshman/sophomore to truly see what types of roles are out there and then decide what branch 
of those jobs I wanted to focus on.  I would tell students of all classifications, especially freshmen 
and sophomores, to explore Rockwell Career Center and the jobs posted to not only apply, but read 
the description/job title. And then read online or even watch YouTube videos of what a day in the 
life is for that role. There are so many roles in business that you’ll never know what they’re all about 
there until you explore. (I didn’t know what product management was until last semester until I 
saw a job about it!)  Rockwell Career Center also has many opportunities like career guidance and 
mock interviews especially for cases which have become a popular aspect of interviews. I got two 
internships (Wunderman and PROS) through the Rockwell Career Center. 

My plan after graduation is what I’ve always wanted to do, work with technology that has an impact 
on people’s lives. I hope to start on this plan with Microsoft and start giving back to others by 
mentoring or giving advice about going through college.  My placement with Microsoft will not only 
help me work with technology but help me learn new advice and expertise that I hope to pass on. 

S C H O L A R S H I P  S T U D E N T  S T O R I E S
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CRYSTAL 
GAMBOA 
CRYSTAL 
GAMBOA 
COMPANY: CAPGEMINI 
CONSULTING NORTH AMERICA

POSITION: CONSULTANT 
(HOUSTON, TX)

The Bauer Honors Program, Bauer and Rockwell Career Center contributed to my success at landing 
the position with Capgemini. The Bauer Honors Program offered courses that were academically 
challenging and pushed me to explore critical thinking skills when problem solving. I formed a 
small family through their intimate classroom settings, personalized academic services, and social 
networking events. In addition, I can never thank the Bauer College enough for the tremendous 
support throughout the job application process. I am fortunate to be a Ted Bauer Undergraduate 
Business Scholar in which I was awarded a scholarship to help fund my studies. This scholarship 
allowed me to think about my academics and extracurriculars while assisting my family financially. 
I dedicated my time to applying for many positions that I potentially visualized myself working 
in and successfully received many summer internships. Bauer’s student organizations also helped 
me receive a full-time offer. I networked with phenomenal people at events hosted by student 
organizations who turned into my mentors. These mentors told me about their inspiring stories on 
how they achieved their goals. Additionally, my first Supply Chain internship at Shell in the summer 
of 2020 was offered through a mixer I attended hosted by the Sourcing & Procurement Organization 
(SPO). After my Shell internship, a co-intern who was also a member in the SPO organization 
mentioned that Capgemini was recruiting for full-time hires after May 2021 and encouraged me 
to apply. Therefore, I am very grateful for the network that Bauer has given me because, without 
the people that care for my success, I would not have a very exciting full-time offer with Capgemini 
after graduation. Lastly, Rockwell Career Center has also helped along my journey. For each of 
my applications, I had to interview in-person, virtually, and through HireVue. Rockwell Career 
Center provided Mock Interviews that I attended each year. They always provided feedback on the 
answers to common interview questions. I remember in my Capgemini interview; I had a great 
response to every single one of the questions asked because I had practiced with the Rockwell Career  
Center advisors.

Job searching is a long process that takes grit and determination. My advice to students that  
are job searching is to get involved with Bauer Student Organizations because their specific events 
offer the chance to meet the company’s representatives in person. After meeting them, you can 
determine if their company is a right fit for your goals. In addition, the Rockwell Career Center’s 
services are unmatchable. They assist in many ways including preparing students for interviews, 
discussing which companies best suit your values, or which internship/role to choose from when 
you have several alternatives. The career counselors have tons of experience that can be useful when 
determining the next step in your journey. If you take advantage of the programs and curriculum 
that Bauer and Rockwell Career Center offer, you will learn about the paths that are right for you 
and you will have an easier time knowing where to apply to receive an internship/full-time/part-
time role.

After graduation, I intend to pursue a specialized master’s program. I will be the first in my family 
to achieve higher education. The placement with Capgemini will help me identify which industry 
I am leaning towards to then choose the right specialization that aligns with that industry. As a 
Consultant, I am especially excited to help and learn from other companies on how to resolve 
problems surrounding Supply Chain so that organizations can achieve their goals efficiently and 
effectively. In addition, I have a goal to stay involved in my community through several Capgemini 
events. One of the events that I am excited about is Cares Day which is an annual community 
service program that unites Capgemini employees from all business areas across the United States 
to volunteer in local communities through food banks, homeless shelters and more. Community 
service will help me stay grounded in my roots and will enable my community to grow and prosper.

S C H O L A R S H I P  S T U D E N T  S T O R I E S

STUDENT SUCCESS    10



ANGEL  
MUNIZ 

AKAYLA 
WILLIAMS 
AKAYLA 
WILLIAMS

ANGEL  
MUNIZ 

SUBOUH 
RAHINI
SUBOUH 
RAHINI
TED BAUER 
UNDERGRADUATE 
BUSINESS SCHOLARSHIP 
FALL 2020 SCHOLAR

JACK AND 
GRETA STALSBY 
SCHOLARSHIP -4YR 
SCHOLARSHIP

TED BAUER 
UNDERGRADUATE 
BUSINESS SCHOLARSHIP 
FALL 2020 SCHOLAR

I am a first-generation immigrant and, until three months ago, a first-generation college student. 
I’ve lived in four different countries growing up, moving due to religious persecution and war. Our 
refugee family, consisting only of my mother, older brother, and I, lived in poverty for most of our 
time in the U.S. Despite this, my mother opened her own business, pursued a bachelor’s degree, and 
often worked 2-3 jobs to support our family. Two years ago my mother was diagnosed with stage four 
colorectal cancer. I told her I would prioritize her over anything else, including school. However, she 
held education in high regard. She too was finishing her bachelor’s degree. My mother encouraged 
me to live on campus and take care of her over the weekends - which I did. My father arrived in the 
U.S. after many years a little over a year ago. Managing school, working on campus, and caring for 
my mother wasn’t easy, but I did it while maintaining above a 3.6 GPA. Starting in May, during the 
height of the pandemic, my mother visited the ER four times, each time I was with her in the room, 
holding her hand. I was ready to defer my time in college and cherish every moment I had with her. 
My mother entered hospice on my birthday and passed away one week later. Since then, I’ve been 
living with my dad and taking care of my 88-year-old immunocompromised grandmother and my 
dog Daisy. I’ve continued to stay in school knowing how important education is to my mother. I was 
also awarded the Ted Bauer Undergraduate Business Scholarship which provides a full ride to finish 
out my last two years of college. While the last few months aren’t the college experience I envisioned, 
being a part of an institution that cares, supports, and encourages its students to succeed has  
been incredible.

My name is Angel Muniz, and I am currently a senior double majoring in Marketing and 
Management Information Systems, and minoring in Leadership at the University of Houston. My 
college experience thus far has been nothing short of amazing and fulfilling thanks to the great 
support system built around me. Furthermore, I am the proud recipient of the Jack and Greta Stalsby 
Scholarship Endowment, which has granted me $80,000 across my four years as a UH student. 
These funds not only paid off my tuition but allowed me to live on campus and pay for any necessary 
textbooks or access codes. As a first-generation minority student, the odds were never in my favor, 
but an opportunity like this enabled me to be successful and not worry about the financial burden 
that usually comes with obtaining a higher education. I am proud to say that through the help of this 
scholarship, I have been able to earn a 3.7 GPA, remain active in student organizations/programs, 
and have completed 2 internships that have shaped me into the individual I am today. When I enter 
the corporate world as a technologist next May, I will do so having the confidence to accomplish my 
goals and aspirations, thanks to the support system that has believed in me.

My name is Akayla Williams and I am a junior majoring in Supply Chain Management with a minor 
in Finance. Earlier this year I was awarded the Ted Bauer Undergraduate Business Scholarship. 

As a student who had a tough first year of college and worked hard to increase my GPA, receiving 
this scholarship has benefited me in a tremendous way. This scholarship has helped me with my 
confidence in my academic ability. It has motivated me and shown me that I possess the power to 
be great. It has also allowed me to network and build relationships with my peers as well as Bauer 
staff. For the lessons I have learned and the opportunities this scholarship has afforded me, I am  
forever grateful. 

After graduation my plans are to obtain a full-time position in my area of study, while attending 
graduate school. Receiving this scholarship has reduced financial stress for myself and my family 
for the next 2 years by helping me to save money to ensure my opportunity to pursue my graduate 
degree. This scholarship has also helped me to develop connections with individuals who can help 
me become not only a better student, but also a better professional. 

S C H O L A R S H I P  S T U D E N T  S T O R I E S
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INDUSTRY  
ENGAGEMENT & 
EXPERIENTIAL  

LEARNING



Under the leadership of Assistant Dean Jamie Belinne and support 
of career development specialist Zach Wortzel, the Rockwell Career 
Center launched a mentoring program to serve course BUSI 3302: 
Connecting College to Corporate and the GEICO Case Competition.

R O C K W E L L  C A R E E R  C E N T E R 

F A L L  2 0 2 0  “ V I R T U A L ”  C A R E E R  F A I R

117
MENTORS SELECTED 

& TRAINED

930 
BAUER 

UNDERGRADUATES

470

1,293 

CORPORATE 
REPRESENTATIVES

STUDENTS

115

4,953 

EMPLOYERS 

CONVERSATIONS
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The mission of the Office of Experiential Learning is to facilitate leading-edge, 
student-centered experiential learning across the college that leverages our 

diverse and global business community, the momentum of the University 
of Houston, and our alumni to transform lives, organizations and society.

5252
OUR VISION

The vision of the Office 
of Experiential Learning 

is to offer world-class 
experiential learning 
throughout the Bauer 

College, that transforms lives, 
organizations and society.

COURSES WITH AN 
EXPERIENTIAL LEARNING 

COMPONENT 

ENTREPRENEURSHIP 4340 
Intellectual Property Projects: students prepare business plans for intellectual property  

controlled by UH, NASA, or MD Anderson. 

Term sheet negotiations: Students visit Porter & Hedges law firm and negotiate an  

acquisition term sheet.

Banking night: Students visit Cadence Bank to learn about topics such as managing  

banking relationships.

ENTREPRENEURIAL CAPITAL

FINANCE 7323 
Students manage a portfolio of $11 million. The portfolio management process requires  

students to model and forecast how investments in a diverse set of companies combines  

to generate the portfolio’s return and risk characteristics.

APPLIED EQUITY FUND MANAGEMENT

O F F I C E  O F  E X P E R I E N T I A L  L E A R N I N G 
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There are many companies where our students are placed for 
internships and full-time opportunities. Some of them include:

Amazon

American  
Express

AWS

Bank of America

BP

Dell

Deloitte

Deloitte 
Consulting

Eli Lilly

Estee Lauder

EY

Facebook

General Mills

Goldman Sachs

Hewlett-Packard 
Enterprises

HP Inc.

IBM

JPM Chase

Kellogg’s

KPMG

MD Anderson 
Cancer Center

Microsoft

NASA

P&G

PWC

RSM

Tesla

USAA

Wells Fargo
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SYDNEY 
MHLANGA 
SYDNEY 
MHLANGA 
BBA FINANCE, JUNIOR

INTERNSHIP PLACEMENT:  
JP MORGAN CHASE IN  
NEW YORK

POSITION: INVESTMENT 
BANKING ANALYST INTERN

How did Bauer College and the Rockwell Career Center help in your 
job search? 

Initially, I asked Assistant Dean of Career Services Jamie Belinne to do a coffee chat and during 
that time she directed me to join the Investment Banking Scholars Club. I had already joined one of 
Bauer’s student organizations, the Hispanic Business Student Association, but joining a more focused 
club gave me more direction to pursue a specific industry. Along the way, I asked for guidance from 
Assistant Dean Belinne, and Ms. Chelsea Price on better ways to connect with professionals during 
coffee chats and how to have better interviews. In HBSA, I also took advantage of mock interview 
practice, LinkedIn workshops, and public speaking competitions to better my communication skills.

What advice would you give to other students? 

I would tell brand new students to first and foremost join a student organization that you feel 
comfortable with and get involved in any way on campus. You are exposed to more people and more 
opportunities that way. Additionally, conduct coffee chats with the people who interest you in order 
to gain more perspective and really narrow down your interests (i.e. professors, deans, professionals 
you met from networking events). After you do that, stay involved on campus, keep your grades up 
and go through mock interviews to better your communication and interviewing skills.

What do you plan after graduation, and how will this placement 
help you reach those goals?

Through this internship, I will be able to expand my network and my understanding of the industry 
during my internship and hopefully meet mentors that will allow me to continue to help me develop.  
After graduation I plan to go into investment banking, this placement will help me receive the return 
offer needed to do so.

S T U D E N T  P L A C E M E N T  S T O R I E S

ATREYI 
CHATTERJEE 
ATREYI 
CHATTERJEE 
FULL-TIME MBA CANDIDATE

INTERNSHIP PLACEMENT:  
MD ANDERSON CANCER CENTER

POSITION: SUPPLY CHAIN 
MANAGEMENT INTERN

How did Bauer College and the Rockwell Career Center help in your 
job search? 

I came to know about this internship through Bauer’s Rockwell Career Center, which played an 
instrumental role in engaging with MD Anderson, bringing the nation’s leading cancer care center 
to Bauer, and facilitating student interactions with the MD Anderson recruitment team. Director of 
Employer Relations Raji Aiyer personally encouraged me to apply for this position and helped me 
through the process.

What advice would you give to other students?  

As students at the Bauer College of Business, Rockwell Career Center is one of the best resources 
available to us. The entire Rockwell Career Center team works hard to ensure that all students get 
the information, resources, and guidance they need for the job search process. They go above and 
beyond in trying to know every student’s aspirations and in fulfilling their dream. They not only are 
the career coach for the students, but also act as their friend and guide. I would advise any student, 
who is in the process of a job search, to seek help from Rockwell Career Center. They are available to 
guide a student in several areas, such as interview preparation, application write-up, resume writing, 
making connections with employers, and even morale-boosting. They are the best cheerleaders a 
student can ask for!

What do you plan after graduation, and how will this placement 
help you reach those goals?

After graduation, I would like to work in the Houston healthcare industry with a supply chain 
management focus. An opportunity to learn about the way the supply chain is managed in the 
nation’s number one cancer care center is a dream come true for me. This experience will allow me 
to gain hands-on experience in dealing with the daily operational proceedings at one of the nation’s 
leading hospitals. Furthermore, this opportunity would not only allow me to interact and network 
with prominent leaders in the healthcare profession, but also allow me to gain comprehensive and 
well-rounded knowledge about the healthcare industry. Taken together, such an experience will 
make me a more marketable candidate.
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FACULTY & 
RESEARCH

S T R A T E G I C  P L A N  -  Y E A R  1  U P D A T E



DEREK AVERY: Society for Industrial and Organizational Psychology (SIOP)  
Anti-Racism Grant for research project “Organizational anti-racism 
initiatives: advancing scholarship and guiding practice on effectiveness.”
NINA HUANG: NET Institute Grant for paper on voice-based AI in  
customer service
VANESSA PATRICK: 2020 Association for Consumer Research Transformative  
Consumer Research Grant for research project “Designing for All:  
Understanding Consumer Response to Inclusive Design.”
PAUL A. PAVLOU: Awarded $150,000 NSF grant with a distinguished  
cross-disciplinary research team to develop plans for an innovative energy  
risk tracking project in Texas

FACULTY & RESEARCH    18

F A C U L T Y  &  R E S E A R C H

616
8

MARKETING FACULTY SERVING 
ON EDITORIAL REVIEW 
BOARD OF JOURNAL OF 
MARKETING RESEARCH ( JMR)

NEW ADJUNCT  
FACULTY MEMBERS

36 EDITORSHIP POSITIONS 
SERVED BY BAUER 
FACULTY IN TIER 1 AND  
TIER 2 JOURNALS

NEW TENURE-TRACK 
FACULTY MEMBERS

Bauer Business Focus 

Inaugural Bauer Distinguished Speaker Series

Research Roundtable

LAUNCHED TO FEATURE BAUER RESEARCH

LAUNCHED WITH FIRST THEME OF “INCLUSIVE LEADERSHIP”

LAUNCHED IN 2019, GAINING MOMENTUM THROUGHOUT 2020



Ranked #1Ranked #1
BAUER DEPARTMENT OF MARKETING AND ENTREPRENEURSHIP 

RANKED #1 IN SELLING AND SALES MANAGEMENT. ARTICLES 
AUTHORED BY BAUER FACULTY OR BAUER PHD ALUMNI WERE 

PUBLISHED IN THE FOUR MOST REGARDED ACADEMIC JOURNALS 
(JOURNAL OF MARKETING, JOURNAL OF MARKETING RESEARCH, 
JOURNAL OF CONSUMER RESEARCH AND MARKETING SCIENCE).

Recent Doctoral Placements

Kevin 
Hong

Mohsen 
Pourmasoudi 

PROFESSOR AND BAUER SENIOR 
FELLOW, DEPARTMENT OF DECISION 

& INFORMATION SCIENCES 

NAMED DIRECTOR OF 
BAUER’S PH.D. PROGRAM

PH.D. STUDENT 

PAPER: “MEASURING PEER 
EFFECTS IN SALES RESEARCH: A 
REVIEW OF CHALLENGES AND 
REMEDIES,” PUBLISHED IN THE 
JOURNAL OF PERSONAL SELLING 

AND SALES MANAGEMENT

IRENE NAHM (2020, MARKETING), UNIVERSITY OF MINNESOTA 

SANDRINE DOCGNE PENLAP (2019, FINANCE), FLORIDA INTERNATIONAL UNIVERSITY

SUNGSIL LEE (2018, ACCOUNTING), UNIVERSITY OF LOUISIANA – LAFAYETTE

ONYI NWAFOR (2018, DECISIONS & INFORMATION SCIENCES), 
UNIVERSITY OF NORTH CAROLINA – GREENSBORO 

DIMUTHU RATNADIWAKARA (2019, FINANCE), LOUISIANA STATE UNIVERSITY

ALEXANDER TAWSE (2018, MANAGEMENT), GEORGIA STATE UNIVERSITY
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OUR RANKINGS
S T R A T E G I C  P L A N  -  Y E A R  1  U P D A T E



O U R  R A N K I N G S

THE PRINCETON REVIEW

#1
UNDERGRADUATE 

ENTREPRENEURSHIP PROGRAM 
IN U.S. (2019 AND 2020)

BLOOMBERG BUSINESSWEEK

#38 
FTMBA: AMONG PUBLIC 

BUSINESS SCHOOLS (BEST 
B-SCHOOLS 2019-2020)

POETS&QUANTS

#21 
5-YEAR ROI 

OVERALL RANK 
(OUT OF 96) (2019)

#9
OVERALL AMONG SCHOOLS 

WITH MOST MINORITIES 
(OUT OF 83) (2019)

#33 
BEST UNDERGRADUATE 

BUSINESS SCHOOLS (2021)

#15 
AMONG  

PUBLIC SCHOOLS
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O U R  R A N K I N G S

#66 
PMBA:  

OVERALL, TIED  
(2021)

#52 #97 #29 #46
FTMBA:  

AMONG PUBLIC 
BUSINESS SCHOOLS  

(2022)

FTMBA:  
AMONG PUBLIC 

BUSINESS SCHOOLS, 
TIED (2022)

FTMBA:  
OVERALL, 

TIED  
(2022)

FTMBA:  
OVERALL, 

TIED  
(2022)

#41 #24 
PMBA:  

AMONG PUBLIC BUSINESS 
SCHOOLS, TIED (2021)

GRADUATE 
ENTREPRENEURSHIP: 
OVERALL, TIED (2021)

U.S. NEWS & WORLD REPORT

#81 

#58 

UNDERGRADUATE: 
OVERALL, 

TIED (2021)

UNDERGRADUATE: 
ACCOUNTING, 

TIED (2021)

#51 

#95 

#13 

#53 

UNDERGRADUATE: 
AMONG PUBLIC BUSINESS 

SCHOOLS, TIED (2021)

FTMBA: OVERALL,
TIED (2021)

UNDERGRADUATE 
ENTREPRENEURSHIP 

(2021)

FTMBA: AMONG 
PUBLIC BUSINESS 

SCHOOLS, TIED (2021)
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DIGITAL LEARNING
S T R A T E G I C  P L A N  -  Y E A R  1  U P D A T E



All Courses All Courses 
TAUGHT IN THE FALL 2020 IN ASYNCHRONOUS, SYNCHRONOUS 

OR HYFLEX FORMATS, DUE TO COVID-19.

ODL OFFICIALLY LAUNCHED THE 
OFFICE OF DIGITAL LEARNING, 
WITH EMESE FELVEGI APPOINTED 
DIRECTOR OF DIGITAL LEARNING

O F F I C E  O F  D I G I T A L  L E A R N I N G

Over the last year, the Office of Digital Learning has created a community 
of practice, held a series of professional development and events on digital 

learning for returning and new faculty, as well as teaching assistants 
serving mass undergraduate sections and graduate courses. Trainings 
have been primarily on optimization of Blackboard, Zoom and Teams. 
The Office of Digital Learning team actively assists faculty, teaching 
assistants and instructional assistants in ensuring that synchronous 

and HyFlex courses remain secure and free of disruptions. 
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GLOBAL PRESENCE
S T R A T E G I C  P L A N  -  Y E A R  1  U P D A T E



OGI OFFICIALLY LAUNCHED THE OFFICE OF 
GLOBAL INITIATIVES, WITH MANAGEMENT 
& LEADERSHIP INSTRUCTIONAL ASSISTANT 
PROFESSOR NIKHIL CELLY APPOINTED 
DIRECTOR OF GLOBAL INITIATIVES

O F F I C E  O F  G L O B A L  I N I T I A T I V E S 

Memorandum of Understanding  
Partnerships 

Memorandum of Understanding  
Partnerships 

WITH ASIAN INSTITUTE OF MANAGEMENT (PHILIPPINES) AND 
MONTPELLIER BUSINESS SCHOOL (FRANCE), AND PENDING 

PARTNERSHIP CONFIRMATIONS  FROM URALS FEDERAL UNIVERSITY 
(RUSSIA) AND THE UNIVERSITY OF BAHRAIN (BAHRAIN) 

2+2 PartnershipsPartnerships2+2
NEW 2+2  

PARTNERSHIP WITH 
INTERNATIONAL 

UNIVERSITY  
VNU-HCM (VIETNAM)

BAUER PARTICIPATES IN UH’S PARTNERSHIPS 
WITH TECNOLÓGICO DE MONTERREY 
(MEXICO) AND SWANSEA UNIVERSITY 

(SOUTH WALES, UNITED KINGDOM), AND 
UH’S EXCHANGE PROGRAMS AND AFFILIATED 

PROGRAMS IN OVER 100 COUNTRIES
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S T R A T E G I C  P L A N  -  Y E A R  1  U P D A T E

NEW PROGRAMS



LaunchedLaunched
NEW MS IN BUSINESS ANALYTICS AND ONLINE MS IN MANAGEMENT 

& LEADERSHIP WERE LAUNCHED IN FALL 2019, HENCE THE FIRST 
COHORT WILL GRADUATE AT THE END OF THE SPRING 2021

Six New Online Programs

N E W  P R O G R A M S

 (LAUNCHING FALL 2021)
PROPOSED AND APPROVED BY THE TEXAS HIGHER EDUCATION 

COORDINATING BOARD: BACHELORS IN BUSINESS ADMINISTRATION 
(BBA), MASTERS IN BUSINESS ADMINISTRATION (MBA), AND ONLINE 

MS DEGREES IN FINANCE, BUSINESS ANALYTICS, MANAGEMENT 
INFORMATION SYSTEMS, AND SUPPLY CHAIN MANAGEMENT

Dual NewNewDual
DUAL DEGREES PROPOSED: 
MA ARTS/MS MANAGEMENT 

& LEADERSHIP WITH THE 
MCGOVERN COLLEGE OF THE 
ARTS, AND A MBA/MD WITH 
THE COLLEGE OF MEDICINE

NEW ACCELERATED PATHWAY 
FOR A BBA + MASTER IN PUBLIC 

POLICY WITH THE HOBBY 
SCHOOL OF PUBLIC AFFAIRS TO 

BE LAUNCHED IN FALL 2022

NEW PROGRAMS    28



DIVERSITY, EQUITY 
& INCLUSION  

AND COMMUNITY 
ENGAGEMENT
S T R A T E G I C  P L A N  -  Y E A R  1  U P D A T E



ILI OFFICIALLY LAUNCHED THE NEXT PHASE 
OF THE INCLUSIVE LEADERSHIP INITIATIVE, 
WITH MANAGEMENT & LEADERSHIP 
INSTRUCTIONAL ASSOCIATE PROFESSOR 
BARBARA CARLIN APPOINTED DIRECTOR

I N C L U S I V E  L E A D E R S H I P  I N I T I A T I V E

The Bauer Diversity, Equity & Inclusion (DEI) Committee has been created to 
provide and promote co-curricular activities, events, professional development 

and programming for faculty, staff, students and alumni in the areas of 
diversity, equity and inclusion. It is comprised of faculty, staff, and students, 

and is chaired by Assistant Dean of Strategic Initiatives Roger Barascout.

Derek 
Avery 

Juan 
Madera 

Derek  
Avery 

Juan 
Madera 

Derek Avery (C. T. Bauer Chair of Inclusive Leadership) and Juan Madera 
(Professor from the College of Hotel and Restaurant Management 

with a joint appointment) have joined other Bauer faculty in support 
of the Inclusive Leadership Initiative and will continue to expand 
our understanding of a number of issues related to diversity and 

inclusion in their future research endeavors in this area.
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SURE™SURE™
IN 2020, 20 THIRD WARD-BASED AND 
AFFILIATED ENTREPRENEURS LAUNCHED 
OR GREW THEIR BUSINESSES THROUGH THE 
STIMULATING URBAN RENEWAL THROUGH 
ENTREPRENEURSHIP (SURE™) PROGRAM

100+ 
PES $135K

THIRD WARD-BASED 
AND AFFILIATED 
HAVE LAUNCHED OR 
GROWN BUSINESSES 
THROUGH SURE™

THROUGH THE SUMMER 
INSTITUTES WITH HIGH SCHOOL 

STUDENTS, UH TOPPED THE 
NATIONAL LIST FOR HIGHEST USE 

OF CASHCOURSE, AN ONLINE 
RESOURCE THAT IS PART OF THE 
“TRACK IN PERSONAL FINANCIAL 

PLANNING” PROGRAM. THE 
PROGRAM PROVIDES RESOURCES 

AND WORKSHOPS TO MIDDLE 
AND HIGH SCHOOL STUDENTS, 
AND CURRENT UH STUDENTS.

WITH THE FINANCIAL SUPPORT 
OF OUR BENEFACTORS BARBARA 
AND ANDY GESSNER, INDUSTRY 
PARTNERS 3M AND STATE FARM, 
AND UNDER THE GUIDANCE OF 
PROFESSOR OF PRACTICE JOHN 

PINGEL, PROGRAM OF EXCELLENCE 
IN SELLING (PES) STUDENTS 

WHO LOST SUMMER INTERNSHIP 
OPPORTUNITIES WERE HIRED BY 
PES TO DEVELOP FUNDRAISING 
STRATEGIES FOR LOCAL NON-

PROFITS. THIS WAS AN INNOVATIVE 
PROGRAM THAT BENEFITED THE 
STUDENTS AND HAD A DIRECT 

IMPACT ON LOCAL NON-PROFITS 
THAT INCLUDED HOUSTON FOOD 

BANK, ELIJAH RISING, KIDS MEALS 
INC., A 2ND CUP AND HOPE VILLAGE. 
THE STUDENTS GENERATED $35,000 

IN ROUGHLY 3-4 WEEKS’ WORTH 
OF SELLING TIME, AND CREATED 
A PIPELINE OF AN ADDITIONAL 
$100,000 THAT WILL CLOSE BY 

THE END OF DECEMBER.

I N C L U S I V E  L E A D E R S H I P  I N I T I A T I V E

Summer 
Institutes
Summer 

Institutes
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S T R A T E G I C  P L A N  -  Y E A R  1  U P D A T E

BOARD ENGAGEMENT
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$136K$136K
BAUER COLLEGE BOARD (BCB) CONTRIBUTIONS TO THE 

COUGAR EMERGENCY FUND AND UNIVERSITY MATCHING 
FOR BAUER STUDENTS AFFECTED BY COVID-19

10

B A U E R  C O L L E G E  B O A R D

45

13
NEW BAUER COLLEGE BOARD MEMBERS

TOTAL ACTIVE BAUER COLLEGE BOARD MEMBERS SERVING IN 
COMMITTEES AND TASK FORCES ACROSS THE COLLEGE

ADDITIONAL VERY ACTIVE ADVISORY BOARDS, WHOSE 
MEMBERS ARE ENGAGED WITH THE COLLEGE AS MENTORS 

AND GUEST SPEAKERS, PROVIDING INSIGHT FROM THE 
INDUSTRY PERSPECTIVE TO INFORM OUR CURRICULA



S T R A T E G I C  P L A N  -  Y E A R  1  U P D A T E

AACSB 
ACCREDITATION
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A A C S B  A C C R E D I T A T I O N

RenewedRenewed
FIVE YEAR REVIEW VISIT OF THE ACCREDITATION 

BODY AACSB (ASSOCIATION TO ADVANCE COLLEGIATE 
SCHOOLS OF BUSINESS) WAS COMPLETED IN EARLY 

OCTOBER. THE AACSB RENEWED OUR ACCREDITATION 
WITHOUT ANY CONDITIONS. THE ACCREDITATION 

COVERS BOTH THE COLLEGE OF BUSINESS AND ALSO 
THE ACCOUNTING & TAXATION PROGRAM, CONFIRMING 

THE HIGH-QUALITY EDUCATION PROVIDED TO BAUER 
STUDENTS ACROSS ALL OF OUR PROGRAMS. THE VISIT 
INVOLVED A COMPREHENSIVE AND COLLABORATIVE 

EFFORT THAT INCLUDED 150 FACULTY, STAFF, STUDENTS, 
ALUMNI, INDUSTRY PARTNERS, AND BOARD MEMBERS. 



S T R A T E G I C  P L A N  -  Y E A R  1  U P D A T E

STRATEGIC PLAN



January 27, 2020January 27, 2020
2020-2025 STRATEGIC PLAN OFFICIALLY ANNOUNCED 

This new environment requires 
a new generation of leaders and 
entrepreneurs who can work 
across disciplines to leverage new 
technologies and tools to transform 
lives, advance organizations, 
reinvent industries, and better 
society through thought leadership, 
innovation, and entrepreneurship.

S T R A T E G I C  P L A N
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THE PLANNING PROCESS WAS DRIVEN BY FIVE BASIC QUESTIONS: 

NEW MISSION, VISION, PRINCIPLES, KEY OBJECTIVES AND MAJOR 
INITIATIVES WERE IDENTIFIED, ADDED “RESOURCEFULNESS” AS OUR 
VALUE TO RESPOND TO COVID-19 AND ADAPT TO THE NEW NORMAL. 

#1
#2
#3
#4

#5

WHY BAUER? WHAT INSPIRES FACULTY, STUDENTS, STAFF, ALUMNI AND  
PARTNERS ABOUT BAUER?

HOW DO WE BEST PREPARE OUR STUDENTS, FACULTY, STAFF, ALUMNI,  
INDUSTRY PARTNERS, AND ALL OUR STAKEHOLDERS TO CONFORM  
THE CHALLENGES OF THIS DECADE?

WITH WHICH PRINCIPLES, VALUES, AND COMPETENCIES AND SKILLS  
DO WE NEED TO EQUIP THE NEXT GENERATION OF BUSINESS 
LEADERS AND ENTREPRENEURS AT THE BAUER COLLEGE?

WHAT ARE THE IMPORTANT DIFFERENTIATORS FOR THE BAUER COLLEGE,  
AND HOW CAN WE LEVERAGE OUR DISTINCT COMPETENCIES 
TO ADVANCE BUSINESS EDUCATION AND PRACTICE?

WHAT ARE THE BIG CHALLENGES FACING BUSINESS AND SOCIETY THIS 
DECADE, AND HOW CAN THE BAUER COLLEGE ADVANCE INTELLECTUAL 
LEADERSHIP THROUGH INNOVATION, TECHNOLOGY, AND ENTREPRENEURSHIP 
TO CONTRIBUTE TO BUSINESS EDUCATION AND PRACTICE?

S T R A T E G I C  P L A N
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OUR MISSION

OUR VISION

OUR OVERARCHING GOAL

TO OFFER LEADING-EDGE, STUDENT-CENTERED EDUCATION THAT IS ACCESSIBLE AND 
AFFORDABLE, FOUNDED ON RESEARCH AND GROUNDED IN THE REAL WORLD. 

WE PURSUE OUR VISION AND MISSION BY LEVERAGING THE CITY OF HOUSTON WITH 
ITS DIVERSITY AND ITS VIBRANT BUSINESS COMMUNITY, THE MOMENTUM OF THE
UNIVERSITY OF HOUSTON, OUR ALUMNI, AND OUR UNIQUE LOCATION ON THE 
THIRD COAST OF THE UNITED STATES AS A GATEWAY TO THE WORLD.

TO BE A WORLD-CLASS BUSINESS SCHOOL THAT TRANSFORMS 
LIVES, ORGANIZATIONS, AND SOCIETY.

BE A WORLD-CLASS BUSINESS SCHOOL, AMONG THE VERY TOP IN THE NATION. 

TO BECOME A TOP 50 BUSINESS SCHOOL IN FIVE YEARS AND AMONG THE TOP 25 IN 10 YEARS.

S T R A T E G I C  P L A N

VISIT

BAUER.UH.EDU/STRATEGICPLAN

TO SEE THE FULL PLAN
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bauer.uh.edu/stratplan/year1

