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Background Analysis

Social Media Engagement

e According to the U.S. Department of

Commerce

e "Retail e-commerce sales for the first
quarter of 2019, adjusted for
seasonal variation, but not for price
changes, was $137.7 billion, an
increase of 3.6 percent (£0.7%) from
the fourth quarter of 2018”

Table 1. Estimated Quarterly U.S. Retail Sales: Total and E-commerce!
(Estimates are based on data from the Monthly Retail Trade Survey and administrative records.)

e Technology is on the rise and so is the
access to it. With constant developments
in the ease and availability of products
through the use of digital platforms, more
and more consumers are taking their
purchases online.

* By understanding the trends behind sales
and engagement, we can better manage
the way we market to our guests.
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e Comparing the trends found in sales and
engagement levels on the social media
platforms, we can gain a better
understanding of the movement in which
the consumers are more comfortable in.

Walmart Labs, 910

e Target’s comp sales and percentage of
online engagement is greater than
Walmart U.S.

e As of Quarter one, in the Fiscal Year of
2019: — N - rarget, 16,000

e Target has increased by 99.83% when
compared to the overall U.S. retail References

dlgltal sales. I n Sta g ra m CO m pa ri SO n Fa Ce bOO k CO m pa ri SO n e “Annual Reports.” Target Corporation, investors.target.com/annual-

e Walmart has increased by 0.13% when reports.
.  “Internet Growth Accelerates, but Facebook Ad Engagement
compared to the overall U.S. retail FOLLOWERS AS OF JULY 2019 Il IR racebook Tumbles.” We Are Social, 12 Mar. 2019,
dlgital Sales WWalmart MTaget MTargetStyle M Targetdoesitagain (Verfied Accounts PerCumpanJ;h}ataregeneralurbasedfurthe wearesociaI.com/blog/2018/07/internet-growth-accelerates-but-
) 1% rmesesaon [ £0000,00 facebook-ad-engagement-tumbles.
e On all three p|atform5’ Ta rget has the 50,000 « “Related Links.” Walmart Investor Relations - Investors - Financial
] w==sve ([T 10000,000 Information - Annual Reports & Proxies,
upper hand When It comes 1o engagement- 25,000,000 stock.walmart.com/investors/financial-information/annual-reports-
o Target has 3 blgger presence on all =« 20,000,000 and-proxies/default.aspx.
- _ ] 15,000,000 e Socialbakers. “Most Important Social Media Trends to Remember in
social medla, havmg dn average of 3 o— 100,000 2019: Socialbakers.” Socialbakers.com, www.socialbakers.com/social-
. £ A 5000000 media-content/studies/most-important-social-media-trends-to-
verified accounts pPer platform. mWslmart WTaget WTagetStle WTaetdoestagain ’ e - remember-in-2019/.

e \Walmart has had the b|gge5t impact on aMay2019, FacsbookFans  WUikeson the man page = oy 19 e Swartz, Rob, et al. “US Census Bureau Retail Trade Quarterly E-

. . . Commerce Report Historical Data Page.” Quarterly E-Commerce
its e-commerce when it comes to their Report Historical Data, 16 Jan. 2009,
websites sales.
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and Emerald Insight.
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