MARK 7362: Management of Marketing Information (Fall 2013)
Topics covered:

1. Aug 26: 
Introduction/ Industry Analysis and Market Definition

2. Sept 9: 
Questionnaire Design

Guest Lecture (Ed Blair)
3. Sept 16: 
Basic Data Analysis 

Guest Lecture (Anne Ness): Focus Groups in Marketing Research

4.   Sept 23: 
Hypothesis Testing

Guest Lecture: To Be Announced
5.  Sept 30: 
ANOVA/ Regression Analysis


Review for Mid-term #1
6.  Oct 7: 
MID-TERM EXAM #1
7. Oct 14: 
Discriminant Analysis 
Customer Segmentation: Factor Analysis  

8. Oct 21: 
Customer Segmentation: Cluster analysis

9. Oct 28: 
Decision Trees: CHAID




Review for Mid-term #2

10. Nov 4: 
MID-TERM EXAM #2
11. Nov 11: 
Conjoint Analysis, Survival Analysis



Guest Lecture (Eric J. Poerschke)
12. Nov 18: 
Positioning: Correspondence Analysis and Multi Dimensional Scaling

Guest Lecture (Ed Blair): Satisfaction research
13. Nov 25: 
Research Method & SPSS session: Multi Dimensional Scaling

14. Dec 2: 
FINAL EXAM
