MARK 4338: Info for Marketing Decisions (Fall 2013)
1. Aug 26: Introduction

2. Aug 28: Industry Analysis and Market Definition

3. Sept 4: Conjoint Analysis (Dr. Mike Ahearne)
4. Sept 9:  Questionnaire Design

5. Sept 11: Descriptive Research Design: Survey and Observation

6. Sept 16: Basic Data and Modelling (Cross Tabs, Frequency distributions)
7. Sept 18: Hypothesis Testing

8. Sept 23: Analysis of Variance and Covariance; Review for Mid term #1

9. Sept 25: MID TERM EXAM #1
10. Sept 30: Relationships Between Variables
11. Oct 2: Relationships Between Variables
12. Oct 7: Customer Research and Segmentation

13. Oct 9: Research Method: Factor Analysis

14. Oct 14: SPSS session: Factor Analysis

15.  Oct 16: Research Method: Cluster Analysis

16.  Oct 21: SPSS session: Cluster Analysis; Review for Mid term #2

17.  Oct 23: MID-TERM EXAM #2
18.  Oct 28: Research Method: CHAID

19.  Oct 30: Research Method: CHAID

20. Nov 4: Competitor Research and Positioning 

21. Nov 6: Research Methods for Positioning: Correspondence and Factor  Analysis            
22. Nov 11: Research Method: Discriminant Analysis 

23. Nov 13: Logistic Regression 

24. Nov 18: Research Method: Multi Dimensional Scaling

25.  Nov 20: Research Method: Multi Dimensional Scaling 

26.  Nov 25: Review Session

27. Dec 2: Guest Lecture
28. Dec 4: FINAL EXAM
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