FINA 3334 – Managerial Analysis
Section 00512, 11:30am-1pm MW, 170 MH
Instructor: Nischal “Neal” Murthy, 230-J Melcher Hall, 713-743-4766, NMurthy@uh.edu
Website: I will be using WebCT in this course.  The address is http://www.uh.edu/webct
Office Hours:  I have an open-door policy.  If I can be of assistance, feel free to stop by the office anytime.  I am usually in the office after 10am during the weekdays.  If you wish, you may make an appointment using the contact information above.
Required Text: The Economist magazine, available on-line through the MD Anderson Library at http://info.lib.uh.edu.  

             Class Notes are provided through WebCT.
Recommended Text: 
Managerial Economics, 5th edition by Edwin Mansfield, et al., W.W. Norton & Co., or



Managerial Economics, 4th edition by Keat and Young, Prentice Hall

Course goal
This course is intended as a comprehensive intermediate-level course in the application of economic theory to business decision-making.  The goal of the course is to provide you with the tools necessary to aid you in the comprehension of many economic scenarios and relevant decision-making. 
Course Format

The class format is discussion-oriented with a combination of group work and individual work used to fortify the concepts.  With this in mind, it is imperative that you do assigned reading prior to coming to class in order to understand the dynamics of the discussion.  
Course Topics

We will cover the following topics during this course.  A brief description of each topic follows.

I. Irrational Behavior from Rational Folks - This module covers the basics of game theory and issues of asymmetric information.  We will explore how the structure of economic situations can often lead to seemingly irrational behavior, though economic agents may be behaving perfectly rationally.

II. Market Structure, Competition, and Transitions - This module covers the fundamentals of market structure.  We will investigate how to identify various competitive structures and how different behaviors may be optimal under different regimes.  Finally, we will explore the issues related to transitioning one market type to another.

III. Interest Rates, Innovation, and Other Economic Variables - In this module, we will explore some of the concepts related to economic variables, including variable proxies and analysis.  We will explore in greater breadth the concepts introduced in module II.

IV. Bad Economic Decisions and How to Avoid Them - In this final module, we will explore the decision-making process of the firm, and determine a broad set of principles to be applied in the decision-making process.

Policies
The Make-up Policy for this course is simple.  In the event that you miss one quiz, you will receive a grade equal to the average grade you have received for your other two quizzes.  Any missed quiz beyond the first will receive an automatic zero!  Note that this policy does not distinguish between “excused” and “unexcused” absences.  Missed case studies will be handled on a case-by-case basis.  Daily questions and industry projects not turned in will receive a zero.
The Academic Dishonesty Policy for this course is even simpler.  If you cheat, steal, lie, plagiarize, or perform any other academically dishonest act in this course, I will bring action against you at the highest level allowed by university policy – No Exceptions!

Disabilities 

The Center for Students with Disabilities provides a wide variety of academic support services to all currently-enrolled UH students who have any type of mental or physical disability of either a temporary or permanent nature. If you feel that you may need assistance of this nature, you may wish to call the Center at 713-743-5400. In addition, you should inform me about any special needs as soon as possible.

Course grading
There are four components to the grading of the course: 8 “Daily Questions”, 3 ‘Take-home’ Quizzes, a Case Study, and a Paper on an industry of your choice.
The breakdown of grading percentages will be as follows:

8 Daily Questions:

40%

3 Take-home Quizzes:

15%

Case Study:


20%

Industry Project:

25%
Daily Questions are questions designed to stimulate your critical thinking skills with regard to the principles of economics.  Each class day I will pose a question to the class.  Questions will be due in class two class days from the day of assignment.  No late questions will be accepted.  It is not required to answer every question posed; instead, you are required to hand in eight of these questions throughout the semester.  I will accept up to 10 question-answers from each student, and will take the eight highest of these grades.  There will be approximately 15-20 questions posed throughout the semester.
Quizzes are structured to test your understanding of the application of economic principles in business decision-making.  Although not intended to directly test past information, quizzes are comprehensive in the sense that tested material builds on previous material.  For example, a quiz on Market Structure and Pricing requires that you comprehend the mechanics of demand and supply theory.  Quiz questions will generally consist of a full description of an economic scenario followed by relevant questions.  Note that some of the information presented in a description may not be relevant to the questions.    Quizzes will follow modules I, III, and IV.
Note: Daily questions and Quizzes are graded according to the following scale.  Approximate letter grades follow.
5 (A) - Outstanding work. High depth of understanding and clear exposition of ideas

4 (B) - Good work. The answer illustrates a solid understanding of the basics. A deeper understanding would be desirable. 
3 (C) - Mediocre work.  Generally speaking, the answer illustrates a superficial understanding of the basics. Usually due to a 

            blind application of principles/concepts without appropriate extension. 
2 (D) - Poor work. Does not illustrate an understanding of the question or related concepts. Answer provided is only 
            tangentially related  to the subject material. 
1 (F) -  Answer unrelated to the required material. In other words, this indicates my acknowledgement that something was 
            turned in. 

Also note that daily questions and quiz questions do not require a regurgitation of previously reviewed material.  In keeping with the intent of the class, these questions will most often require that you be able to apply reviewed concepts to a previously unknown situation.

The Case Study will be given following the completion of module II.  The project will require you to analyze the structure of a ‘real-world’ market.  The case study will be done in assigned teams of between four and six students.  More information will be provided later in the semester.
The Industry Project is due on December 1, 2004 (the last ‘Wednesday’ class day for the semester).  The project will be done in assigned groups beginning after the completion of the case study (subsequent to the completion of Module II).  More details will be provided later in the semester.
