










“The high caliber of my classmates and the tremendous level
of support from Bauer faculty and staff helped make my

experience at the entrepreneurship program one of the best
group experiences of my life. My business continues to benefit

from all I learned and all the valuable contacts I made.
At midyear, our team is currently achieving a sales rate that

is already 1.5 times that of last year.”

Vibhore Jain, BBA ‘06
Managing Partner, Studium Press

About Studium Press (www.studiumpress.com)
Studium Press and its affiliated groups publish and market 
an expanding range of books on a worldwide basis. Each 
of the organization’s six global regions has recorded at least
10% revenue increases annually for the past four years. 

n In 2007, our program was ranked #2 among undergradu-
ate entrepreneurship programs in the U.S. by The Princeton
Review/Entrepreneur magazine.

n As of 2007, an average of 70% of our students start a
business while in school or shortly thereafter; of these,
61% remain in business after a two-year period.

n Our students have won 12 awards in national business
plan competitions in recent years, the highest number in
the nation.

n Each year the Center awards Intrapreneurship Certificates
to 60% of all C. T. Bauer College of Business graduates.

n More than 1,500 students took at least one
Entrepreneurship course last year, and total registration in
Entrepreneurship courses was more than 2,400. That total
includes more than 800 students participating in our
Intrapreneurship/Corporate Entrepreneurship certificate
program. Those totals make our program one of the
largest in the country.

n Financial and teaching support come from 78 stakehold-
ers, ten equity board members, more than 200 mentors
and a dozen roundtable leaders.

Delivering results

Through a vigorous engagement with the real world of busi-
ness, an innovative program, and both faculty and business
partners who are themselves experienced entrepreneurs,
we’re producing leaders who are creating new goods and
services and powering the economy. 

More importantly, we’re arming extraordinary individuals
with the talent, knowledge and vision to succeed as business
owners.
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Our Philosophy and Mission

From its inception, the Wolff Center for Entrepreneurship has followed a vision that the
best instruction in entrepreneurship combines academic rigor with the perspective 

of experienced entrepreneurs. 

Our mission is to:

n Change lives through entrepreneurship education and outreach.
n Expose the principles of entrepreneurship to the largest possible number of students.
n Offer a customized, integrated program in Entrepreneurship that meets the social as well

as educational needs of its students and surrounds them with the culture and resources
that encourage them to live their dreams.

n Offer a unique certificate program in Intrapreneurship/Corporate Entrepreneurship
that provides corporate-bound students with a perspective that will help them be more
valuable employees and also plants the seed for future entrepreneurial action.

 




